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SPECIAL REPORT

Dear Reader,

OGN, the definitive journal for the energy and petroleum 
industry for the Middle East, will be publishing its annual review 
on Saudi Aramco in September 2024.

The Saudi Aramco Annual Review will explore the company’s 
increased strategic investments in upstream and integrated 
downstream operations, localisation and new energies 
strategies for Saudi Arabia’s economy to deliver on Vision 2030. 

Aramco in Q1 2024 posted a net income of $27.3 billion and 
expects total dividends of $124.3 billion to be declared in 2024.

The company reached several major milestones in 2023 and is 
on track to achieving its declared targets. 

Aramco expects 2024 capital investments to be approximately 
$48 billion to $58 billion, growing until around the middle of the 
decade.

Opportunities for Companies

Innovative Saudi and international companies have played 
a pivotal role in shaping the success of the Kingdom’s vast 
energy sector, which remains brimming with lucrative business 
prospects.

OGN’s Saudi Aramco Review presents an exceptional chance 
for companies entrenched in this sector to showcase their 
offerings to the market.

OGN invites companies affiliated with Aramco and the 
Kingdom’s energy sector to join us in this significant report to 
help promote your activities with targeted advertising as well 
as feature your products and specialist services to the energy 
industry. 

To participate in in this special issue of OGN,
please contact +973 17293131 or 
Email: hilalad@tradearabia.net
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Oil majors to cut 
exploration spend
Hit by one of the worst 
years for discovery, oil 
firms plan to cut exploration 
spending – Page 7

Support services vital  
for Mideast O&G
The Middle East is ramping 
up its offshore infrastructure 
to meet rising global energy 
demand, but it is not with-
out its logistical challenges 
– Page 36

Completion Energy 
to export Saudi tech 
With in-house engineering, 
manufacturing and dedicated 
services to operators, Comple-
tion Energy has successfully 
introduced patented Saudi-de-
signed technology – Page 26

Gulf Cryo banks on  
local carbon industry  
The company is building local 
capacities well ahead of demand 
and its new production plants 
will be modular, enabling agility 
in increasing captured carbon 
volumes  – Page 48

MANAMA: Critics say that the world has to 
get rid of fossil fuel if it wants to win the 
fight against climate change. The promot-
ers (some and not all) of fossil fuel on the 
other hand reason for a just transition and 
argue that fossil fuel producing companies 
can be reliable partners in the race.

Both camps have some merits in their ar-
guments, but can there be a middle ground 
in this raging debate?

Let’s look at the first premise: the world is 
hungrier than ever for energy. It increasing-
ly needs energy resources, and traditionally 
those have been easy to use, easy to access 
fossil fuel.

In the last decade or so, renewables have 
tried to catch up. The technology to pro-
duce energy from wind and solar has be-
come cheaper.

A study by Energy Innovation suggested 
that that it now costs less to build new re-
newable energy projects than to operate 
existing coal plants in the US.

The limitation with renewable energy at 
the moment is that it’s hindered by weather 
patterns. Clouds can be a bane for solar 
farms and a windless day can be woeful for 
wind turbines. Energy storage here is the 
problem.

So the easier choice for most economies is 
to burn fossil fuel.

That brings us to the second premise: Fos-
sil fuel creates huge emissions. In 2018, 
89 per cent of global CO2 emissions came 
from fossil fuels and industry, according to 
The Intergovernmental Panel on Climate 
Change (IPCC) report.

Those stats are enough for climate activ-
ists and environmental organisations to 
allege that oil producing companies are 
colluding to keep the oil taps on and are 
playing both sides of the fence.

In June, a UN agency sent a letter to 
Aramco, the world’s largest oil producing 
company, expressing concern over the com-
pany’s plans for expanding oil and gas pro-
duction.

It’s not known why Aramco was singled 
out in the correspondence.

ARAMCO’S LONG-STANDING POSITION
Although Aramco has not responded to 

the UN letter, the company insists oil and 
gas companies can positively contribute to 
the climate challenge.

It says on its website that it “supports the 
aims of the Paris Agreement to limit the 
global average temperature increase to well 
below 2 deg C above pre-industrial levels”.

The company says that the speed of ener-
gy transition should be contextual for every 
country.

ADNOC and the National 
Central Cooling Company 
(Tabreed) have concluded 
testing on two geothermal 
wells at Masdar City in 
Abu Dhabi, marking break-
through in first project in 
the Gulf region to harness geothermal energy.

The landmark project is set to decarbonise the cooling of 
buildings in Masdar City, further diversify the UAE’s energy mix 
and support the UAE National Energy Strategy 2050, which 
aims to grow renewable energy capacity to 14 GW by 2030.

The project is enabled by Adnoc’s initial $15 billion alloca-
tion towards low carbon solutions and will support its decar-
bonisation plan and net zero by 2045 ambition as well as the 
Abu Dhabi Climate Change Strategy and UAE Net Zero by 
2050 Strategic Initiative.

The wells produced hot water at temperatures exceeding 90 
deg C and flowrates of approximately 100 liters per second. 
The hot water generated by the heat from the wells will then 
pass through an absorption cooling system to produce chilled 
water, which will then be supplied to Tabreed’s district cool-
ing network at Masdar City, accounting for 10 per cent of its 
cooling needs.

Musabbeh Al Kaabi, Adnoc Execu-
tive Director for Low Carbon Solu-
tions and International Growth, said: 
"Geothermal heat is a clean and re-
newable source of energy abundant-
ly available in the UAE and capable 
of providing baseload electricity. 
However, until now, it has remained 
an untapped source of energy." 

Adnoc makes breakthrough
in novel geothermal project

Sabic wins innovation award
for metal-replacement resin

FOSSIL FUEL: ARE WE ASKING
THE RIGHT QUESTION?

Speaking at an energy forum in Malay-
sia in June Amin Nasser, Aramco CEO, 
said that while transition policies rightly 
attempted to address environmental sus-
tainability, the equally critical issues of en-
ergy security and affordability are under-
emphasised.

In the context of Asia, he said: “But when 
it comes to the energy transition, I do not 
believe the interests of this dynamic region 
are being adequately reflected in the popu-
lar energy transition narrative and current 
transition policies.” 

He was making a fair point. “Almost half 
of the region, or 2 billion people, do not 
have access to clean cooking fuels, damag-
ing health and the environment. And 150 
million people have no access to electricity; 
350 million have only limited access; while 
almost a billion experience frequent power 
interruptions,” he told Energy Asia.

The same is true in the case of Africa. At 
least, 600 million people in the continent 
of over 1.2 billion people lack access to 
electricity, according to the International 

Energy Agency (IEA).
Even in the case of the Gulf countries, 

they wouldn’t have seen progress and de-
velopment and improved the living stand-
ards of its people had it not been for the 
oil riches.

So it’s not fair to apply the energy tran-
sition policies to all countries alike, espe-
cially those like the African countries, who 
are yet to take full advantage of their oil 
and gas reserves to drive industrialisation.

Thus climate change mitigation goals can-

not happen at the expense of energy secu-
rity, and conventional energy sources and 
alternatives will have to work in parallel for 
some time. 

With regard to Gulf oil producers, there 
is no denying that companies like Aramco 
and Adnoc have been investing heavily in 
technologies that help mitigate emissions.

If it makes climate activists feel any bet-
ter, Aramco is also part of the Oil and Gas 
Climate Initiative (OGCI), a CEO-led initia-
tive that comprises 12 of the world’s lead-
ing energy companies focused on leading 
the industry’s response to climate change 
and accelerating action to a net-zero future 
consistent with the 2015 Paris Agreement.

The company also recently launched a 
$1.5-billion dollar sustainability fund to in-
vest in advanced technologies that will help 
move closer to a net-zero emissions future.

However, it remains that energy transition 
if done the wrong way can actually backfire 
as populations rise and their energy needs 
increase.

In Nasser’s words: “Reducing emissions to 
address climate change, while meeting the 
world’s energy needs, remains the biggest 
single challenge of this century.”

By ABDULAZIZ KHATTAK

A part of the open letter from the CEOs of the Oil and Gas Climate Initiative in 2020

SABIC has won an award for its 
new grade of resin with a novel 
plastic-based design as an alterna-
tive to metal.

It was named a winner of the 
2023 R&D 100 Award, a global sci-
ence and innovation competition, 
in the Mechanical/Materials cat-
egory for its innovative solution, 
demonstrating how the company 
is continuing to invest in technology and innovation across 
multiple industries to help its global customers develop and 
deliver winning solutions.

The winning LNP™ ELCRES™ resin is a polycarbonate-
based copolymer resin, suited for PV connector bodies, 
which meets stricter performance and regulatory require-
ments for emerging 1.5 Kv solar systems. This cost-effective 
specialty resin performs better than competitive materials 
such as glass reinforced nylon, polyphenylene ether and 
standard polycarbonate. 

The US-based R&D World magazine also recognised Bob 
Maughon, SABIC Executive Vice-President, Technology and 
Innovation, as ‘R&D Sustainability Innovator of the Year’ in 
the Professional Category.

WINNER

Nasser ... energy transition should be fair

ARAMCO REVIEW – Pages 2 to 87

“Looking ahead, I expect our portfolio 
to continue to evolve as we aim to 
contribute to an energy transition that 
offers solutions to climate challenges, 
but at the same time recognizes the 
need for affordable, reliable, and 
flexible energy supplies”

Amin H. Nasser   
President & CEO of Saudi Aramco
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